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CRAFT & CODE CREATES

JOYFUL DIGITAL EXPERIENCES

THAT BRING BRANDS & PEOPLE TOGETHER THROUGH

CRAFT & CODL

GOOD & | | INNOVATIVE
USE OF

MEANINGFUL

DESIGN TECHNOLOGY




WE SPECIALISE IN

DIGITAL EXPERIENCES & PRODUCTS

ACROSS WEB, TABLET AND MOBILE DEVICES.

DESIGN TECHNOLOGY PRODUCT STRATEGY
ANALYTICS & OPTIMISATION USER EXPERIENCE

EVERYTHING YOU NEED TO MAKE A SUCCESSFULDIGITAL
PRODUCT OR SERVICE, AND NOTHING MORE.




SELENE

BUSINESS DIRECTOR

Selene is a marketing veteran, having been consulting with brands like
IBM, HP, Singapore Airlines, Singapore Tourism Board, Epson, Tourism
New Zealand, Mastercard, and Unilever over the past 19 years. She also
writes her own courses for Smarty Pants, a school she founded. Selene
has a strong track record with her career and is known for her
groundedness and reliable delivery.

JULIANA MEIFEN

CREATIVE DIRECTOR CREATIVE DIRECTOR
Trained by leading Creative Directors in TBWA, Juliana’s Created award winning campaigns such as UNIQLO
biggest asset is her eye for creativity, and separating Surprise and HPB’s Lucky Got Kaki. Highly recognized for
“good” & “brilliant”. She is the “brain” behind C&C’s her craftsmanship in the industry, Meifen ensures the high
creative work. In the 11 years of advertising experiences, standard of work quality for C&C. She has worked on
she has worked on accounts such as Singapore Airlines, accounts such as ION Orchard, Changi Airport, UOB and

Health Promotion Board, G2000 and P&G brands. Pernod Ricard in her 15 years of advertising experience.




YOU + CRAFT & CODE

We ask our clients to participate directly with us in an intensely
collaborative process based on specific measures of success and
continuous testing and improvement. The result is one combined

team, making things the right way, with less time invested in
presentations and arbitrary deliverables.

“TALENT WINS GAMES,
BUT TEAMWORKAND INTELLIGENCE
WINS CHAMPIONSHIPS.”

- MICHAEL JORDAN



BRANDS WE'VE WORKED ON
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CASESTUDY



Sentosa
Singapore
a Genting Resort

HALLOWEEN

HORROR NIGHTS 6

EVENT SITE

A CRAFT { CODE # CONCEPT @ LOCALISATION

While Universal Studios' Halloween Horror Nights (HHN)
had remained a popular attraction over the past 5 years,

there was concern that fatigue was setting in. We needed

to let our target audience of horror know that HHN6 was
not more of the same.
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We created an immersive
experience that accurately
simulates the thrill of
exploring a haunted house.

By linking mobile phone's gyroscope to our
360° environments, users could view our
virtual world through their mobile phone as
they moved about in the real world.

Case Study Video:
https://youtu.be/ETWNIChTGmMS8



https://youtu.be/ETWNIChTGm8
https://youtu.be/ETWNIChTGm8

RESULTS

During the first two weeks of the campaign, without any other online
marketing drivers, we saw a significant increase in Revenue,
Engagement and Excitement.

890,745 Total sessions were recorded.

Revenue 58% f Sessions 68% f
vistos 08% B Veros 20+ 4



Meticulously crafted
details & sound to mimic
the on-ground haunted
houses for HHN6
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Jump scares planted in
various haunted houses
to acts as an adrenaline
shot for the thrill seekers

Interactions and activities
kept the users engaged

SOLVE THE PUZZLE \ 7
TO IDENTIFY
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SOME OF OUR

OTHER WORKS



Senlosa
Singapore
a Genting Resort

HALLOWEEN
HORROR NIGHTS 7 o7 2

EVENT SITE - L

A CRAFT < CODE # CONCEPT

THIS WEEK'S HIGHLIGHTS
DEATHMALL

PLAY AND WIN TICKETS WEEXLY
FING OUT MORL

With the learnings obtained from HHNG, we were able to ,
create HHNY7 microsite with an improved site experience.
This resulted a decreased drop-off rate and increased
sessions and unique/repeat visitors.

DEATHMALL

PLAY AND WIN TICKETS WEEKLY




HALLOWEEN #2
sifsiby - HORROR
NIGHTS

Select Nights 29 Sep - 29 Oct

BUY TICKETS
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LASERTALS

Flesh-eating zombies are ravaging the world.
Your mission: kill them all. Head into battle
with groundbreaking brainwave technology

Jump scares were integrated
into the site to create an
element of surprise for

the users.

Select Nights 29 Sep - 29 Oct

BUY TICKETS

HALLOWEEN
iy HORROR
L2 NIGHTS

Face Your
Deepest Fears

No guts, no glory. Dig deep and
choose your worst nightmare to win
coveted tickets to this year’s
Halloween Horror Nights

O SCROLL TO EXPLORE

$ingapord
o Genting Resort

|/Death Mall

Thelchoking darkness of death is

closing in. Claw your way out or
join the wretchied souls who failed
in hell

VIEW MORE

% )
Make The Cut

Face jt. Are you made for this
cutthroat business? Show us how
far yog'll go to rule the stage.

VIEW MORE

7 )\
“Terrorcotta Empress
‘HeH hath no pain like this. Pick the

right key fo free. Or feel your body
and soul BreGk from pure torture.

;
VIEW MORE "~
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S

Your soul is bound to the
candlelight. Can you'stop HEX from
£ snuffingout your life?

VIEW MORE

"HOF
NIGH
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Select Nights 29 Sep - 29 Oct

OWE] £

Tickets

FREQUENT FEAR PASS
R.1LP. TOUR

BEHIND THE SCREAM TOUR
ADD-ONS

HOTEL PACKAGES

Terms & Conditions apply.

“ Inside The Mind

Bodies are piling. A serial killer is
orythe loose. Identify the next
yictim before it's all too late

VIEW MORE

integrated laser guns.

BUY VIP PASS

Simple pay with your MasterCard and stand to win the exclusive
MasterCard Priceless Experience!

FIND 0UT MORE

Admission Tickets

Early Bird Promo
S$68 S$55 (save 19%)

Online Exclusive Group Offer — Buy 3 Get 1 Free
S$274 S$204 (Save 26%)

Save S$10 per ticket when you buy 4 or more!
S$80
« Onl

BUY ONSITE

Save S$10 per ticket when you buy 4 or more!

S$80

BUY NOW




We created several mini
games that exudes the
various themes of the
haunted houses and unveil
them weekly
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THE OPEN VAULT
AT OCBC

SITE REVAMP

A CRAFT { CODE # CONCEPT

The Open Vault (TOV) is an innovation lab by OCBC.
They wanted a brand image that can be differentiated
from their competitors. Something less corporate, more
vibrant and fun, yet professional.

REDEFINE
BANKING

ABOUT US OUR JOURNEY INNOVATION CHALLENGE BEYOND FINTECH AllAB

REDEFINE
BANKING

The Open Vault at OCBC is driving
cuitural change through co-innovation.
This is a permanent open call for
innovative global fintech firms:
Collaborate with us to create the bank
of the future,



We identified a color palette that is unique to TOV,
and within the OCBC color guide. Massive
amount of information were simplified into
digestible contents with the aid of infographics.

An Open Call for
AsouTUs ouR J0URNEY mnovationcuauence  [EETITINEIN A open Innovation

Together, Let’s Create
a Seamless Future

We believe in the power of...

Co-created i ip:

smourvs oumsovener sevonprwTEn  AiLAs . 4 .
Solutions Collaborations Beyond Banking — SR— a—
Toas why hre ¢ The OpeVauk,we aciely cllaborat withexernl fnech st rapdy st and
ourgonlis 0

make ba or
ourselves I becor mindset shif
he people who work with us day to day.

asouTus  ourjouRey  mNovaToncHauewce  sevonorwrecn TSN ov

Innovation
Challenge

New Business Value Seamless Customer
2 O'I 8 Experience

Natural, fictontess and personl
Thank you for your participation. See you
nextyear!

Improved Customer Experiences

Al Lab

Transforming OCBC Bank into an

Here's what happened when we collaborated with multiple

How We Are Shaping
partners in the property ecosystem. Data as a Core

The Bank of Advantage
The Future \ Leverage data-centric models

for advantage

Al-enabled organisation, our Al Lab
explores cases that solve banking
problem statements and enhance
customer journeys.

VIEW FINALIST

Enriched Ecosystem
Parnerships for enhanced i

Meet Our 2017 Graduates

o v
@ZQREEL_ e e SEARCH

Our Al Capabi

O .

“and nalse ther fnanc
curentyn productn

SEE CASE STUDY BELOW 4.

L5 9sPOKES boundlss

Lovragh r

Come Partner Us!

Nether a fintech firm nor bank? Doesn't matter, Here's how we can collaborate:

Existing Proprietary Leading Edge Data Strong Test & 2016 Alumni
Data Science Platform Learn Capability ¢w @
Enables development of Al Acelertes the taining of A Aglleteam structure and ChromaWay conicor Experiment with Us
applcaions, moel, processes enable us to build 5 BN —
oo aplcaions Aoneivst Fouantrseo  Qwealtonecs ke GEBC Bk s rdoraeterou o

hrough pilting - fast. experiment with real anonymised customer data.

and bringyour solution to market switty,

CO-CREATE WITH US NOW

Hear it from our Graduates!

Connect via APIs

The API Store i a sandbox-testing platform that
lets you access additional data from fintech to
Hfestyle, and create new soluions. Connect and
tap into a stunning amount of innovation!

How We Build Organisational
Intelligence with Al

Meet The Team

We love that what we do s changing the future. Meet the hungry.
game-changers who are drkving our vsion.

Embed Al in Core EXPLORE NOW >

Processes

Create Proprietary Al
Models

using the banks propristary data

This ensures that every customer
interaction is natural and personsl.
Humen decisions made are also
enhanced with machine insighis.

Leverage our Strong Presence

0CBCs strang Asia presence and global network
ries gives you access 10.a broad

' regional customer base. An advantage

thatsstrengthened futher by our sirategic orelgn

partnerships.

rtner:
Implementing phased end-to-end pilot (=8
projects n an agile manner, we.
progressively test and tain internal A

model for the bank.

We leverage external partners in areas
lie cognitive nteligence and obtain

FIND OUT MORE >

ecosyste technology companies.

Access Strong Data Analytics
Capability

Test, Train and Adapt . Leverage technology

Keeps expanding through our scosystem partners.
By collaborating wih us, you wil be gaining.
Valuable access to analyics leaders.

o &, We are arecogrised eader indota and anlytcs,
Gallery | 2017 JEETT i vt e o ot

o

"We Economy" OneAdyvisor
with StarHub Home

Partner us to unleash the power of
combined data

Let’s Collaborate! @ Ecosystem Partners

Fancyyourself a potential ecosyster o

pethaps youe an Altaentvith aninsaiae desie o

Change th future? Hius up or 3 chat o s how we can @=  Tech Companies

Colaborate togethr Partner o licence us cognitive Al
tecmologies

ch partner? O

Come join the Al team

The Open Vault At OCBC
We'd love to talk about [ ——
what matters to you. 53 New Bridge Road 401.00

We'd love to talk about The Open Vault At OCBC
what matters to you. info@theopenvaultatocbc.com

Singapore 059402 53 New Bridge Road #0101
s

GET IN TOUCH -

The Open Vault At OCBC

We'd love to talk about

what matters to you. We'd love to talk about autatoc

what matters to you. 53w ridge Rosd 40100

ingapore 059402

GET IN TOUCH -

GET IN TOUCH -
GET INTOUCH —>
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We worked closely with the
client and 3D artist to

translate what the client
envisioned into the microsite

@

Dear Justin, Here's a little token to make
the holidays more special:
May the season be filled with joyful notes and festive surprises!
(S-—)
al&
From Megan
)

AN A ‘ Users can interact with the

i snow globe and send out

Greetings, Regina! et ' the ecard through these
Here’s wishing you and your loved ChanneIS .

ones all the enchantments of the
season, filled with joyful tidings L
and the sweetest moments. N 2 P
SEASONS TINGS
From Sam NS GREB

Greetings, Regina! x
Here's wishing you and your loved 5
SHARE THE JOY ones all the enchantments of the SHARE VIA:
season, filled with joyful tidings
and the sweetest moments.

- QOO0

SHARE THE JOY

Copyright © Resorts World at Sentosa Pte. Ltd. All Rights Reserved .
il Followus: f M o 3 Wl v £ W © O 8

Terms of Use | Privacy Policy




SINGAPORE
AIRLINES

A350 EXPERIENCE

CAMPAIGN SITE

A CRAFT < CODE

This is a joint collaboration with TWBA Singapore.

We are in charge of the design and development in this
project. Our task is to create a digital experience to
introduce SIA new aircraft A350.

EXPLORE OUR CABIN THE AIRCRAFT OESTINATIONS  OUR JOURNEY

SINGAPORE AIRLINES PRESENTS
YOUR ULTIMATE A350, EXPERIENCE

START VIRTUAL TOUR

G Torn up your vome 1o 1o bent experince

YOUR ULTIMATE |
A350, EXPERIENCE 2

SEARCH FUGHTS




Uses get to explore the
different cabins in a 360°

virtual walkthrough

3D model of the aircraft

created for user to interact
and explore it’s exterior

THE AIRCRAFT DESTINATIONS OUR JOURNEY l (3 u(‘:

PREMIUM
- BUSINESS ECONOMY ECONOMY

SEARCH FLIGHTS %

EXPLORE OUR CABIN DESTINATIONS OUR JOURNEY / 3 .(:

EXPLORE OUR CABIN S

PREMIUM

ECONOMY ECONOMY

Discover our Premium Economy Class for extra
choices, comfort and privileges.

Love your window seat? The view just got better on
the A350.

Ol EXPLORE THE AIRCRAFT -

THE AIRCRAFT =
——
3
s -
ARL
ORE_A)
| TN - SINGAS,
=
| = & TLTTOPAN —

This is the Airbus A350. The world’s newest aircraft,
made better with the Singapore Airlines experience.
Because this isn't just about renewing our fleet. It's
also about renewing our promise to offer you a great
way to fly.

RN

a E

Carbon fibre. This incredible material makes up more
than half of the A350, creating an aircraft that's light,
fast, and eco-friendly.

$ SEE WHERE WE FLY TO -



EXPLORE OUR CABIN

THE AIRCRAFT

OUR JOURNEY l

HELLO WORLD.
MEET THE
SINGAPORE

AIRLINES A350.

Experience our A350 on selected

MANCHESTER

AMSTERDAM

STOCKHOLM

DUSSELDORF M

BARCELONA

CAPE TOWN

flights* and arrive refreshed for anything.
Visit us again for updates on other destinations.

*Subject to operational changes.

CLICK ON A DESTINATION TO EXPLORE MORE.

moscow B

OHANNESBURG

SINGAPORE

HONG KONG

TOKYO

B BRISBANE
MELBOURNE

DESTINATIONS

x <
Experience our A350 on selected flights and
arrive refreshed for anything. Visit us again for
updates on other destinations.

“Subject to operational changes.

Destination Flying from
To Manchester
IR SINGAPORE 09 May 2016
AMSTERDAM 09 May 2016
SAN FRANCISCO BARCELONA 02 Apr 2017
BRISBANE 16 Oct 2017
CAPE TOWN 30 Oct 2016
DUSSELDORF 21Jul 2016
TOKYO 13 Dec 2016

Arrive rested and ready to stand in awe.
Mount Fuji holds a special place in the hearts of
the Japanese. The almost perfect, snow-capped
volcano stands tall at 3,776 metres. Solitary but
majestic, it is revered as a sacred place and a
source of inspiration for centuries. Let it capture
your heart too.

Just one of the many ways to enjoy Tokyo after a
comfortable and relaxing flight on our A350.

ESll SEARCH FLIGHTS

SEARCH FLIGHTS %

THE AIRCRAFT

EXPLORE OUR CABIN

DESTINATIONS / gx <

Follow our latest updates, from what's going on to what's next.

AANNOUNCEMENTS ANNOUNCEMENTS ANNOUNCEMENTS AANNOUNCEMENTS

— =

Singapore Airlines introduces a first-of-its-kind
mobile application that offers customers
greater control over their inflight
entertainment experience, even before
boarding the aircraft.

READ MORE -

SRRERORE NV&‘:.S
0

BEHIND THE SCENES

The aircraft arrived at Singapore Changi
Airport on 3 March 2016 with great fanfare.
Guests were treated to a spectacular water
cannon salute and a tour of the new aircraft

READ MORE -

ANNOUNCEMENTS

Delivered straight from the Airbus Delivery
Centre in Toulouse, the Airbus A350-900 is
the first of 67 A350 aircraft on firm order. This
includes seven of an ultra-long-range variant
for which Singapore Airlines will be the launch
customer.

READ MORE

ANNOUNCEMENTS

Singapore Airlines will launch the inaugural
long-haul flight of its new Airbus A350-900
fleet on 9 May 2016. The A350 will serve the
Airline’s daily flight to the city of charming
canals as SQ324, as well as its return flight
5Q323

READ MORE

ANNOUNCEMENTS

SEARCH FLIGHTS -

OUR JOURNEY =

Follow our latest updates, from what's going on to
what's next.

ANNOUNCEMENTS

Singapore Aitlines introduces a first-of-ts-kind mobile
application that offers customers greater control over
their inflight entertainment experience, even before
boarding the aircraft

READMORE -

ANNOUNCEMENTS

The aircraft arrived at Singapore Changi Airport on 3
March 2016 with great fanfare. Guests were treated to
a spectacular water cannon salute and a tour of the
new aircraft.

READMORE -

Delivery of Our First A350 | Singa.. @

e

ANNOUNCEMENTS

Delivered straight from the Airbus Delivery Centre in
Toulouse, the Airbus A350-900 is the first of 67 A350
aircraft on firm order. This includes seven of an ultra

long-range variant for which Singapore Airlines will be
the launch customer.

READ MORE

Loading...




@ TOYOTA
BE SAFETY LEADERS o

CAMPAIGN SITE REVAMP SAFETY LEADERS

A CRAFT { CODE # CONCEPT @D LOCALISATION S

WE ARE SAFETY
LEADERS o LEARN MORE
Toyota wanted to revive a dormant campaign site with the
aim to advocate a zero accident world. The education on
road safety is a rather dry topic, we need to engage the

user in a interesting way.
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in a comical and quirky way
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, We made use of THUMS,
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@ TOYOTA MEETTHUMS ~ OURTECHNOLOGY ~ SOCIALINITIATIVES ~ FUNFACTS& TIPS  BE SAFETY LEADERS

WE ARE
SAFETY LEADERS

Safety Depends On Leadership and Teamwork. Safety is our
priority. It is not just about safer cars, it is also about creating
safer roads for a more enjoyable drive. Safety is for everyone. You
can play a part in Safety Leadership so we can build the Safest

Road Environment for everyone. Join us as Safety Leaders today!

LEARN MORE

® O 0O

FUN FACTS
& TIPS

MEET THE

SMARTEST
DUMMY

MEET THUMS

DRIVING (8)
SAFETY :
INNOVATIONS

OUR TECHNOLOGY

TOYOTA'S

SOCIAL
INITIATIVES

READ MORE

014 TOYOTA MOTOR ASIA PACIFIC. ALL RIGH

PRIVACYPOLICY |  TERMS OF USE

ENv

o -

WE ARE SAFETY
LEADERS

Safety Depends On Leadership and Teamwork.
Safety is our priority. It s not just about safer cars,
itis also about creating safer roads for a more
enjoyable drive. Safety is for everyone. You can
play a part in Safety Leadership 50 we can build the
Safest Road Environment for everyone. Join us as
Safety Leaders today!

MEET THE
SMARTEST
DUMMY

MEET THUMS

DRIVING
SAFETY
INNOVATIONS

SAFETY
LEADER

POP QUIZ

TOYOTA'S
SOCIAL
INITIATIVES

& TOYOTA MEETTHUMS  OURTECHNOLOGY  SOGALINTATVES  FUNFACTS&TIPS  BE SAFETY LEADERS

WE ARE
SAFETY LEADERS

To build a safer road environment, we require more than one person's effort or
the most advanced technology. Safety depends on leadership and teamwork.
As such, we want to involve everyone in "Safety Leadership". When everyone
plays a part together with the help of Toyota's safety technology, we can build
the Safest Road Environment for all

Safety is for everyone. Join us as safety leaders today.

ulirs
-@®--0--0---0---0--0--0O--0---0--

START al

FINISH

ARE YOU A
. DISTRACTED
DRIVER?

TAKE QUIZ

ALLRIGHTS. ¥ 1S SITI

0k [wTweer |30k

<> TOYOTA MEETTHUMS  OURTECHNOLOGY  SOCIALINIATNES  FUNFAGTSATIPS  BESAFETY LEADERS ﬂ

WORLD-CLASS

TECHNOLOGIES.

WORLD-CLASS

SAFETY.

Your safety comes first. That's why we work hard to
make our technologies second to none. By adopting a
holistic approach to safety, we strive to make our
vehicles safe not just for the driver, but for all road users

PHILOSOPHY v

PRE-COLLISION
TECHNOLOGY

Toyota studied the moments before a collision to see how we
could minimize damage and injury, or perhaps avoid the collision
altogether, during those important seconds before impact

Possibility Highpossibility ~ Unavoidable
of collision of callision collision __ Collision

Elapsed time

Notification of danger by
buzzer and alert on display

A

B i A Precrash brake assist on standby
B Pre-crash brake controlled
C i © Precrashseatbelt controlled

SHARE THIS PAGE:




TOYOTA
SAFETY CENTER

CREATE ACCOUNT | SIGNIN

ABOUT TOYOTA SAFETY CENTER HOW TO PLAY EARN SAFETY CREDITS REDEMPTION CENTER BE SAFETY LEADERS

WELCOME TO TOYOTA SAFETY CENTER

An education and activity hub for all you road safety leaders out there! Play as you learn
with our various safety tasks and earn credits to redeem rewards — it's our way of
thanking safety leaders for doing their part to keep our roads safe.

Create a Toyota Safety Center account now to start earning credits.

(3)
&)

Create a Toyota Safety Center Play as you learn with our various Check out the rewards we have in
account now using the username safety tasks and earn credits to store for your redemption. Start
and email address that was redeem rewards. eaming credits now.
registered with the Toyota Seat
Selfie App to start earning credits

CREATE ACCOUNT SEE ALL ACTIVITIES SEE REWARDS

Have you created your profile in the Toyota Seat Selfie App?
Create one to get started. Download the App here:

load on
 $ App Store

2015 TOYOTA MOTOR ASIA PACIFIC. ALL RIGHTS RESERVED. SHANETISS PACE

PRIVACY POLICY | TERMS OF USE 60k| |3 Tweet| |30k

Redemption Site

MEETTHUMS  OURTECHNOLOGY  SOCIALINIIATIVES FUNFACTSETIPS  DESAFETYLEADERS  SEATSELFIE CHALLENGE

~g——

SEAT

CHY LLENGE

THE CHALLENGE IS ON

Complete as many tasks as you can before 2015. Al the point be

converted into Pick A Box chances, which you can use in our Pick A Box game. Every 300 points earned gives you 1

Pick A Box chance. Use the chance to open a box of your choice and seeif it holds a prize. There are many prizes to
be won, including three grand prizes of a trp for two to the Tokyo Motor Show 2015.

HOWTOPLAY Y AGHIEVEMENTS SeLFESOFTHEWEEK [ SHARE THIS CONTEST

sTickers couecten: 5§ / 50

o

BE A SELFIE ARTIST

1. Take selfies with your Toyota Seat Selfie App.

2. Click on the boxes below to select 3 selfies you like most
3. Click "Submit” to upload your selected selfies

vl == 9 == 9

CLICK TO SELECT A PHOTO CLICK TO SELECT APHOTO CLICK TO SELECT A PHOTO

suBMIT suBMIT suBMIT

™

Contest Site



recmort

STORIES FROM
THE CART

FACEBOOK ADS

A CRAFT % CONCEPT

This is an extension to campaign ‘Every product
has a story’ where Redmart wants to give a fun
personality to their products to showcase their
wide product range and also to drive more new
users to redmart.com.

e

308 £ GHC rejoicet Toest yoursetess 85 158 ot your
faovourtie GNG spplmants, now ewlabie o
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From the land to the sea, we can meat
(L your di 1




We created a series of 2-part
comic strip using puns, leading

users from Facebook to their
respective product pages on
redmart.com

recmart B  teedhe?
On sale! [(5T) o
. Whatever shape or size pasta or cheese
W .
you’re after, we probably have it.
Marketplace
RedMart Fresh Produce 1 found you!
February 22 - @ Meat & Seafood
Some things are gouda on their own, but are even feta when they’re Dairy & Chilled
together. makary
Frozen
y 5 % y Beverages All New OnSale InStock Relevancy v
looking for Isit brie you’re
v cheese. looking for? Food Cuphoard
' Alcohol
Health & Beauty ‘gi;:‘\
Household & Pet o . /’
Baby & Child
Homna'é Ousdoos Perfect Italiano Perfect Italiano Lemnos Haloumi Lou Perac La Brique Tradition Shredded Entremont Comte
Mozzarella Grated Mozzarella Block Cheese De Brebis Sheep Cheddar Cheese Cheese
Cheese Cheese 180¢ ED Cheese 250¢ B0 200 D
250¢ B0 250 g B0 *hkkky (2 150 B3 Y*hkkkk (2) *hkkkk (2)
*kkkid (2 *hkkk (1) )

Stories from the cart

A wide variety & great prices mean our products aren’t the only ones with stories
to tell $6.75 5795 $7.75 $6.50 $6.90 $4.95 $8.90




RedMart
February 22 - @

Do you know who's always late?

Sorry guys,
I’'m latte!

Stories from the cart TAGAARLINELS again with
A wide variety & great prices m Our h.u ge .se"GCtlon Of

to tell caffeine fixes.

REDMART.COM

Usos O* n

RedMart
February 22 - @

And you thought your job was bad...

Whatever the situation, we HELP &
A wide variety & great prices m hav.e What you need to get @
to tell the job done.

Stories from the cart

REDMART.COM

-~

RedMart
February 22 - @

Relationship status: It's complicated.

- You have

_ to choose!

So e tromithe it Consider your options for breakfast

ories from the ca .

A wide variety & great prices m or late-n ! ght shac kS SO rted 2 Cereals-ly? We’re
to tell just friends?

REDMART.COM




THANKYOU :)

FORENQUIRIES, PLEASE CONTACT SELENE AT
SELENE@QCRAFTANDCODE.COM.SG



mailto:selene@craftandcode.com.sg?subject=

